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EMENTA: 
This course is an introduction to Economic Sociology and Sociology of Markets, and it aims 
to provide a set of sociological tools to comprehend economic action and markets. 
 

 
CONTEÚDO PROGRAMÁTICO: 
 
- Economic Sociology; 
- Social Embeddedness; 
- Markets; 
- Social Construction of Markets; 
- Moral and Markets; 
 
 

 
CRITÉRIO DE AVALIAÇÃO: 

 
- Participation in class (Participação em aula) – 20% 
- Essays (Ensaios Teóricos) – 40% 
- Reading Reports (Relatórios de leitura) – 40% 
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